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Introduction 
 

Befriending and communities: The role of relationships in building a 

stronger future 

 
There is a growing awareness ς at all levels ς of the central importance of community in our 

lives and of the need to re-build and empower communities. Voices from every sector ς 

from government to local organisations - are calling for us to work towards a future in which 

the places we live are nurturing, open, welcoming and useful.  

 

Building relationships between individuals ς where no relationships currently exist - is 

central to this endeavour, so how can we make sure that befriending plays a leading role in 

realising this vision? What new possibilities does this wider emphasis on re-building 

communities open up for our sector, and what are the challenges which a community-

focused approach would present us with? 

 

The Befriending Networks Annual Conference in Edinburgh on the 3rd of November 2017 was 

a day of learning, discussion and exchange on this important topic. 
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Speaker One: Emily Watts, Country Manager 
Scotland, Eden Project 
Communities 
 

The power of connecting people 
Emily manages the Eden Project Communities programme 

in Scotland. She began her presentation by acknowledging 

that delegates may ask why the Eden Project ς an 

environmental project in Cornwall - is working in 

communities across the UK. 

 

The answer is that in 2009 the Eden Project started The Big Lunch. Once a year everyone 

across the UK is invited, around the first weekend in June, to get together with neighbours 

and sit down to have lunch together. The project has an open structure with the aim of 

ƎƛǾƛƴƎ ǇŜƻǇƭŜ ǇŜǊƳƛǎǎƛƻƴ ǘƻ ƪƴƻŎƪ ƻƴ ƴŜƛƎƘōƻǳǊǎΩ ŘƻƻǊǎΣ ǎǘŀǊǘ ŀ ŘƛŀƭƻƎǳŜ ŀƴŘ ƛƴǾƛǘŜ ǇŜƻǇƭŜ 

to get together for lunch. 

 

The Eden Project in Cornwall came out of a great idea which became reality because 

someone really believed in it and drove it forward, overcoming obstacles and seeing it 

through ς so they have learned the value of persevering with a great idea. The subsequent 

great idea of connecting communities came about at first because it was recognised that, as 

the project is in the extreme south of the UK, not everyone would be able to visit and learn 

about it. The Big Lunch was started, therefore, as an attempt to get the message about the 

Eden Project ς and its aims and values - out across the whole of the UK. 

 

The Eden Project then recognised that to reach all communities it was important to have 

staff in those communities who have an understanding of their own communities and about 

the localities where they are based.   

 

Last year, seven years after it first began, 9.3 million people sat down for a Big Lunch with 

their neighbours. This was exciting as it was people across the UK actively choosing to do 

this. We read a lot in the press about apathy. But apathy is about people not having the 

chance, choice or opportunity to do something to change their communities for the better 

and this is not what the Big Lunch testifies to. 

 

After the 2016 Big Lunch around 66% of those who had participated said that they wanted 

to do something more ς either formally or informally -within their communities. Therefore 

following that Big Lunch, and the clear motivation for many to carry this forward, the Lottery 

asked the Eden Project to look at how to capitalise on it. So what was the next step? 



C o n f e r e n c e  r e p o r t  2 0 1 7  P a g e | 7 

 

 

 

 

The next step has been Community Camps in the Eden Project. These are 4 day camps where 

people who volunteer within their own communities come together and get opportunities 

for workshops, skills sharing and key connections with others who are volunteering in 

communities across the UK. 

 

One quote from recent participant on the Community Camps is: 

 ά9ŘŜƴ Ƙŀǎ ƎƛǾŜƴ ƳŜ ŀ ŦǊŜǎƘ ǇŜǊǎǇŜŎǘƛǾŜ ǘƘǊƻǳƎƘ ƭŜŀǊƴƛƴƎ there is a way forward and by 

ōŜƛƴƎ ŎƻƴƴŜŎǘŜŘ ǘƻ ƻǘƘŜǊǎ ǿƘƻ ǎƘŀǊŜ ǎƛƳƛƭŀǊ ǾŀƭǳŜǎ ŀƴŘ ŜǘƘƻǎ ƻŦ ƳŀƪƛƴƎ ƛǘ ƘŀǇǇŜƴΦέ  

!ƴ ƻǾŜǊŀƭƭ ƻǳǘŎƻƳŜ ƻŦ ǘƘŜ /ƻƳƳǳƴƛǘȅ /ŀƳǇǎ ƛǎ ǘƘŀǘ ǇŜƻǇƭŜ ǘŀƪƛƴƎ ǇŀǊǘ ƛƴ ǘƘŜƳ ΨŘƻƴΩǘ ŦŜŜƭ 

ŀƭƻƴŜ ŀƴȅ ƳƻǊŜΩΦ ¢ƘŜ 9ŘŜƴ tǊƻƧŜŎǘ ƛǎ ŎƻƴƴŜŎǘƛƴƎ ǇŜƻǇƭŜ ƴƻǘ ōŜŎŀǳǎŜ ǘƘŜȅ ŀǊŜ ŜȄǇŜrts in any 

of their projects but because by connecting people to other organisations with expertise 

they will be better placed to move forward. 

 

9Ƴƛƭȅ ŜȄǇƭŀƛƴŜŘ ǘƘŀǘ ǘƘŜ /ƻƳƳǳƴƛǘȅ /ŀƳǇǎ ŘƻƴΩǘ ƎǊƻǳǇ ǇŜƻǇƭŜ ƛƴ ǘƘŜƳŜǎΦ wŀǘƘŜǊΣ ǘƘŜȅ ƎŜǘ 

people together from all different perspectives, arenas and starting points. They have seen 

that when people are brought together in that way it creates an emergence - the whole is 

greater than the sum of the individual parts. So, on a similar model, the Eden Project has 

created Local Exchange Hubs which bring people together more locally to share information, 

skills, issues and ideas. 

 

Emily then went on to talk about the fact that last year, the Eden Project commissioned a 

piece of researchς ά¢ƘŜ /ƻǎǘ ƻŦ 5ƛǎŎƻƴƴŜŎǘŜŘ /ƻƳƳǳƴƛǘƛŜǎέ όǘƘƻǳƎƘ ǎƘŜ ǇƻƛƴǘŜŘ ƻǳǘ ǘƘŀǘ 

ǘƘŜȅ ǇǊŜŦŜǊ ǘƻ ǊŜŦŜǊ ǘƻ ƛǘ ǇƻǎƛǘƛǾŜƭȅ ŀǎ άǘƘŜ ǾŀƭǳŜ ƻŦ ŎƻƴƴŜŎǘŜŘ ŎƻƳƳǳƴƛǘƛŜǎέύΦ 

 

This research, funded by the Big Lottery, revealed the annual cost to public services of social 

isolation and disconnected communities, including: 

¶ Demand on health services: £5.2 billion  

¶ Demand on policing: £205 million  

¶ Disconnected communities are also linked to a loss of 

productivity, with a net cost to the economy of nearly £12 billion 

every year. 

The research also found that neighbourliness has a huge welfare 

value, with close to £15 billion saved each year because of resources 

shared and help provided by neighbours who know each other. 

£15billion of resources shared between neighbours equates to £726 

per person. 

 

Emily acknowledged that there is a lot of research which evidences that loneliness can have 

really serious effects on mental and physical health and that loneliness is a disconnection 
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Coordinator and volunteers from Epilepsy 

Connections, with their Quality in 

Befriending certificate 

between the relationships you want and those you have. It is different from solitude. 

Nobody would choose to be lonely.  

 

Emily also pointed out that loneliness is extremely widespread in the UK today and that 

connections with neighbours can be a powerful way of combatting it. For example, 

according to the research, for 1 in 20 people, speaking to a neighbour is the highlight of their 

day and might indeed be only time they get to chat to anyone. On the flip side, 53% of 

people have never said hello or good morning to their neighbours. 

 

The Eden Project found that doing the Big Lunch makes 80% of participants feel better about 

where they live. This is true not just at the time it takes place, but into the future also, 

leading to the conclusion that making and sustaining relationships are very important. 

Summarising the overall message of the Eden Project Connecting Communities approach, 

Emily ended by saying to delegates that all of us will, in the course of our work and daily lives 

meet people who are different from us and who have different background, different 

stories, people with whom we do not have a great deal in common. We need to set aside 

our baggage, to listen compassionately, build bridges and not put up barriers. We need to be 

compassionate; we need to view other people as human beings before we can do the great 

work that we aim to do.  

 

The Eden Project Communities is good at bringing people together, at creating events, 

places, spaces that bring people together. What is needed for the networks they create is 

other people to come in to create that emergence.  They want to find ways that they can 

bring more people, more perspectives, and more information into the networks because 

that will make those peer support networks even stronger.   
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Speaker Two: Leila Baker, Head of Research, 
Institute for Voluntary Action Research 
 

What needs to happen for communities to have power over their 

lives? 
 

Leila was delighted to have been invited to address the 

conference for three reasons: 

 

1. The chance to be part of the conference, which 

feels timely and important 

2. The chance to ask delegates for their input on how 

befriending connects to some of the main current 

concerns that people have about their 

communities 

3. Befriending in one form or another has always 

been a part of her life and Leila has come to 

realise that reaching out to others in this way is all 

about seeing the commonality behind our differences ς those outward things which 

could potentially divide us ς and this is such a key issue for anyone seeking to build 

stronger communities today. {ƘŜ ŘƻŜǎƴΩǘ ŎƭŀƛƳ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ŜǾŜǊȅǘƘƛƴƎ ŀōƻǳǘ ǘƘŜ 

current principles and practice of befriending as carried out ōȅ ŘŜƭŜƎŀǘŜǎΩ ǎŜǊǾƛŎŜǎΣ 

but she certainly does understand its power. 

Power - and how communities can become increasingly powerful in the futureς was the 

ǎǳōƧŜŎǘ ƻŦ ƘŜǊ ǘŀƭƪΣ ŀƴŘ [ŜƛƭŀΩǎ ǇǊŜǎŜƴǘŀǘƛƻƴ ǿŀǎ ōŀǎŜŘ ƻƴ ǎƘŀǊƛƴƎ ǘƘŜ ƛƴǘŜǊƛƳ ŦƛƴŘƛƴƎǎ ŦǊƻƳ 

the IVAR Empowered Communities 2020s action research project. Leila shared the findings 

under three main headings: 

¶ What motivates people to get involved in their community? 

¶ What does it take for communities to become powerful? 

¶ Is community development still relevant today?  

Leila asked delegates to consider, as they listened, which aspects of the research have 

relevance to their work in delivering befriending services and to feed this back to her, either 

before or after the conference. To this end, delegates were encouraged to add their names 

to the mailing list for the study. 

 

Before presenting the findings, and as an introduction to the research project, Leila 

explained that the overall purpose of the research has been to imagine what communities in 
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the future would look like where people do have power / control / authority over their lives 

ŀƴŘ Ƙƻǿ ǘƻ ƎŜǘ ǘƘŜǊŜΦ LǘΩǎ ŀōƻǳǘ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ǘƘŜ ƪƛƴŘ ƻŦ ǘƘƛƴƎǎ ǘƘŀǘΣ ǘƻƎŜǘƘŜǊΣ ƳƛƎƘǘ ƳŀƪŜ 

up a powerful community. The research was commissioned by Local Trust, who report on 

the findings on their website and who hope to take the learning forward in concrete ways in 

the future. 

A brief explanation of the methodology of the research was given ς they are really just trying 

to talk to a wide variety of people in as many different formal and informal contexts as 

possible around the question: 

 

What needs to happen for communities to become more empowered / powerful in the 

2020s? 

 

Whilst by no means pretending to be exhaustive, capturing as much breadth of opinion from 

different places and contexts around the UK has been the priority of the research: what are 

the differing issues around community empowerment in the very diverse communities 

across the country? 

 

Interim findings of research 

What motivates people to get involved in their community? 

Motivation has emerged as a key issue in understanding the way things happen in 

communities, and among the drivers for involvement are the following: 

ü Injustice ς wanting to correct an injustice or take action about something that is 

going wrong 

ü Aspiration ς to make life and the place you live in better for yourself and the people 

around you 

ü Purpose ς having a sense of purpose makes people feel good about themselves and 

their lives 

ü Emotional response to an event or issue ς feeling angry, sad, passionate or excited 

ü Values rooted in faith, politics or family ς inherited because it is what your mother 

or grandmother did 

ü Responsibility ς feeling a sense of responsibility to care for others in the community 

ü Relationships ς being encouraged to get involved and guided by someone you trust; 

and the opportunity to meet people, to be social. This is a key point for befriending. 

ü People ς having role models, supporters or help with making connections 

ü Resources ς having the money and time to volunteer 

ü Confidence or hope ς believing that you can make a difference 

ü Ownership ς a community that leads and drives the process 

Findings around inhibitors - what gets in the way of people becoming involved with their 

community - are the following: 

 

http://localtrust.org.uk/our-work/empowered-communities/
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ü Fear ς ŦŜŀǊ ƻŦ ŘǊŀǿƛƴƎ ŀǘǘŜƴǘƛƻƴ ǘƻ ȅƻǳǊǎŜƭŦΣ ƻŦ ōŜƛƴƎ ΨŦƻǳƴŘ ƻǳǘΩ ōȅ ŀǳǘƘƻǊƛǘƛŜǎ όŦƻǊ 

example in relation to refugees) 

ü Money ς worrying about paying bills, living in poverty 

ü Time ς working long hours or having other responsibilities that make it difficult to 

find the time 

ü Caring duties ς particularly looking after grandchildren or elderly parents 

ü Culture ς in some areas, the women take on the caring duties while men dominate 

town and community councils 

ü Health ς poor health can be a barrier 

ü Disability ς stress and anxiety brought on by punitive benefits changes are time 

consuming and draining 

ü Confidence ς worries about having nothing to contribute 

ü Despondency ς thinking that community action does not make a difference 

ü Format ς unfamiliar or off-putting way that meetings are conducted; not 

understanding how a local system works 

ü Culture ς the language and tone of events 

ü Issues ς feeling that the issues being put forward are not those that are relevant or 

interesting to you 

ü Institutions ς statutory agencies that do not understand how to work with 

communities 

ü Negative experience ς you went along and did not feel heard 

One important thing which has emerged from this part of the research is that people who 

are involved in their communities often have multiple identities within that community. 

Being empowered does not go alongside being categorised or pigeon-holed into a single 

identity. Leila asked delegates to consider the ways in which befriending ς by valuing and 

listening to people for what they are rather than for what other people think they should be 

- can contribute to building a variety of identities, and to allow people to self-define rather 

than being stereotyped. 

 

What does it take for communities to become powerful? 

Three things are emerging as being particularly important from across all the conversations 

engaged in so far: 

 

ü Opportunities to think and learn about political and economic power. The theme of 

learning and education at all levels ς in particular about understanding power 

dynamics around you - came back time and time again as being a key factor in 

creating more powerful communities. Learning skills ς even concrete skills such as 

knitting or cooking - and coming together with others to carry them out is also 

relevant in this context, as this then provides a forum for the discussion of other 
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issues such as health or finances and possibly for the development of collective 

solutions to these issues. 

ü Working on both sides of the equation: community and local government. For some 

ǇŜƻǇƭŜΣ ΨŎƻƳƳǳƴƛǘȅ ŜƴƎŀƎŜƳŜƴǘΩ ƛǎ ƳƻǊǇƘƛƴƎ ƛƴǘƻ ΨŎƻƳƳǳƴƛǘȅ ŜȄǇƭƻƛǘŀǘƛƻƴΩΦ ¢ƘŜ 

responsibilities people becoming involved with community are being asked to take 

on are often considered to be too much, mainly due to local government cutbacks. 

Community empowerment requires a balance of community and local authority 

responsibilities.  

ü Spaces in communities for people to encounter one another. This includes both 

Informal spaces such as shops, post offices and cafes as well as more formal set ups 

such as community centres and clubs. Both planned and unplanned, spontaneous 

encounters are thought to add to the fabric of community. The spaces being 

accessible free of charge and non-stigmatised is also considered important. A 

particular challenge is to create spaces for views which may be unpopular or divisive 

to be expressed, explored and ultimately overcome. 

Overall, Leila summed up the idea - expressed by participants in the research - that an 

increasingly individual culture may make us less aware of what we can achieve collectively. 

She asked delegates to reflect on how befriending can help extend and expand the 

communities of those it supports. Does it contribute to moving people from the individual to 

the collective? 

 

Is community development still relevant today?  

 

This final section of the research is about the best ways to support communities to be 

empowered in the long term. Three particular areas emerged in response to the question 

above: 

ü Real change takes time. CǳƴŘŜǊǎ ŀƴŘ ƎƻǾŜǊƴƳŜƴǘ ǘŀƭƪ ŀōƻǳǘ ΨŜȄƛǘΩΣ ŎƻƳƳǳƴƛǘƛŜǎ 

ŘƻƴΩǘΦ ¢ƛƳŜ-limited projects and programmes are not necessarily effective in bringing 

about lasting change. Change needs to be enduring and gains need to be maintained. 

New ideas need to be built on learning and experiences from the past. Sometimes 

this is just a matter of taking tried and tested experiences and repackaging them to 

be more appealing for a younger generation of community activists. 

ü Transformation in communities needs a political edge ς it needs to be about a 

redistribution of power 

ü Community development risks being used to teach people to cope with austerity ς 

rather than to understand their rights. 

 

Overall, interim results show that community development IS still an important, relevant 

ǇǊŀŎǘƛŎŜΣ ǿƛǘƘ ŀ ǎŜǘ ƻŦ ǾŀƭǳŜǎΣ ǎƪƛƭƭǎ ŀƴŘ ƪƴƻǿƭŜŘƎŜΣ ōǳǘ ƛǘΩǎ ƴƻǘ ǘƘŜ ƻƴƭȅ ǿŀȅ ǘƻ ǊŜŘƛǎǘǊƛōǳǘŜ 

power in favour of communities. 
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Stallholders displaying 

their pledges to 

encourage community 

connections 

 

A final question to delegates from Leila was whether befriending helps to build networks 

and see people as assets in their community, and therefore make a really important 

contribution to this process. 
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Sarah Van Putten, CEO, Befriending Networks 

Befriending networks news 
 

As the new CEO of Befriending 

Networks (BNs), Sarah took this 

opportunity to introduce herself to 

delegates, and also to give an overview 

of the direction she hopes the 

organisation will take.  

 

She began by speaking of her own 

experiences of being a befriender ς 

which began 28 years ago and which 

continues to this day ς which changed 

her life forever. When she was 16 she 

began volunteering with a befriending organisation who introduced her to a young girl, 

Lorna, with complex physical and learning disabilities. Sarah and Lorna are still in regular 

contact today. Through that experience ς and the support of the inspirational people she 

met in that befriending service - Sarah came to realise not only the power of relationships, 

but also that meaningful social relationships are about seeing past all the distractions to the 

real person at the centre of it all. The ripples which befriending started for Sarah are still 

spreading today through the work that Sarah has done and she hopes this will continue in 

her work with Befriending Networks. 

 

Sarah told delegates that she is ready to embrace the challenges of her new role. One of 

these is to raise the profile of befriending. She referred to the BNs mission statement which 

says that the organisation aims to: 

 

άΧ ƘŀǾŜ ŀ ǎƻŎƛŜǘȅ ƛƴ ǿƘƛŎƘ ƘƛƎƘ ǉǳŀƭity befriending support is available to all in need, and its 

ƛƳǇƻǊǘŀƴŎŜ ƛƴ ǊŜŘǳŎƛƴƎ ǎƻŎƛŀƭ ƛǎƻƭŀǘƛƻƴ ŀƴŘ ǇǊƻƳƻǘƛƴƎ ǿŜƭƭōŜƛƴƎ ƛǎ ǊŜŎƻƎƴƛǎŜŘέΦ 

 

Sarah hopes that, together, we can make this a reality. 

 

BNs, as the intermediary organisation for befriending services across the country, has a key 

role to play. One of our tasks is to ensure that politicians, policy makers, civil servants and 

funders see befriending as crucial to the type of country we want to be. For the most 

vulnerable in society, we know that key social relationships are crucial in helping people to 

build the confidence and self-worth required to go out into their communities ς and we 

know that this is what befriending provides to some of the most isolated and lonely 

members of our societies and we should be extremely proud of that. 
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Since taking up her post in July, Sarah has been meeting and making contact with members 

across the country and has been inspired by the stories of befriending relationships she has 

heard about and the hugely powerful impact these have had on the lives of those involved. 

{ŀǊŀƘΩǎ ŦƛǊǎǘ ŀǎƪ ǘƻ ƳŜƳōŜǊǎΣ ǘƘŜƴΣ ƛŦ .bǎ ƛǎ ǘƻ ōŜ ŀōƭŜ ǘƻ ŎƻƴǾƛƴŎŜ ǇƻƭƛŎȅ ƳŀƪŜǊǎ ǘƘŀǘ ǿŜ 

deserve a place at the table, and that befriending has real importance ƛƴ ǘƻƳƻǊǊƻǿΩǎ ǎƻŎƛŜǘȅΣ 

is for them to send BNs their real stories about real people, because they matter a great 

deal. Real stories are what change policy. 

 

Sarah then went on to talk about finding impactful ways of talking about the value of 

befriending ς how can we evidence the value of helping someone to find their hope, their 

smile and their courage? We may not be fond of them, but statistics are powerful. They 

make people ς and governments and funders - sit up and take notice. How can we evidence, 

then, that befriending improves health? Can we make the argument that it is a key element 

of a preventative spend strategy? To do so, we need more evidence, and BNs is planning to 

ǿƻǊƪ ǿƛǘƘ ǊŜǎŜŀǊŎƘŜǊǎ ǘƻ ǘǊȅ ŀƴŘ ōǳƛƭŘ ǘƘƛǎ ǳǇΦ {ƻ {ŀǊŀƘΩǎ ƴŜȄǘ ŀǎƪ ǿŀǎ ŦƻǊ ƳŜƳōŜǊ 

organisations to work with these researchers ς to give them time, and access to befrienders 

and befriendees. This time next year Sarah hopes to be able to stand up and say that in a 

ƘǳƎŜ ǇƛŜŎŜ ƻŦ ǊŜǎŜŀǊŎƘ ǿŜΩǾŜ ōŜŜƴ ŀōƭŜ ǘƻ ŜǾƛŘŜƴŎŜ Ƙƻǿ ƳǳŎƘ ōŜŦǊƛŜƴŘƛƴƎ ǊŜǘǳǊƴǎ ƻƴ 

investment. She also wants BNs to be in a position to show the gap in service provision and 

to turn waiting lists and the evidence of unmet need into something positive for the 

development of the sector on a national level in the future. 

 

As well as raising the profile of befriending, one of the core challenges for BNs is providing 

the right support to members. Over the past four months, Sarah has been in touch with 

over 35 organisations and has asked them what BNs does well. 

 

Some answers to that question is as follows: 

 

¶ The coordinator training is really valuable, as is the new online volunteer course.  

¶ LǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ƘŀǾŜ ǎƻƳŜǿƘŜǊŜ ǘƻ Ŏŀƭƭ ǿƘŜƴ ƳŜƳōŜǊǎ ƘŀǾŜ ŀ ǇǊƻōƭŜƳΦ .bǎ ƛǎ 

great at helping to find answers and solutions ς even if it takes a while! 

¶ Opportunities to network and share learning with others members are also hugely 

valued.  

¶ The quality standard is crucial and is gaining growing respect among funders.  

 

Sarah assured members that all of this would stay in place as we move forward, but 

acknowledged that change and evoluǘƛƻƴ ŀǊŜ ŀ ƴŜŎŜǎǎŀǊȅ ǇŀǊǘ ƻŦ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ƛƴ ǘƻŘŀȅΩǎ 

world and that within BNs some things would be (and already are) changing. For example: 
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¶ More member services hold the Quality in Befriending Award than ever before 

¶ Membership in England is steadily inŎǊŜŀǎƛƴƎ ŀǎ ƛǎ ǘƘŜ ƴǳƳōŜǊ ƻŦ ŜǾŜƴǘǎ ǿŜΩǊŜ 

running there 

¶ Our e-bulletin ς The Network News - is now monthly. Sarah asked members to share 

their news for inclusion in it 

¶ BNs is increasing its social media presence ς hugely important in making the voice of 

befriending spread far and wide. 

Sarah ended by looking forward to what is coming in 2018. Here are some of the highlights: 

 

¶ The launch of BNs new strategic plan 

¶ Children and Young PeopleΩǎ ƻƴƭƛƴŜ ǎŀŦŜǘȅ free learning module will go live in January 

¶ Programme of distance and face-to-face complementary skills courses 

¶ A new website 

Concrete decisions about the new strategic plan will be made in December, so Sarah made a 

final appeal to members for their feedback on what they think should be in it. 

 

  

Staff and volunteers of Befriending Lewis with their pledges 

to play their part in building community connections. 

 

This was the first conference attended by volunteers 

befrienders. WeΩŘ love to see more in the future! 
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Speaker Three: Anne Callaghan, Campaign 
Manager Scotland, Campaign to End Loneliness 
 

aŀƪƛƴƎ ƭƻƴŜƭƛƴŜǎǎ ŜǾŜǊȅƻƴŜΩǎ ōǳǎƛƴŜǎǎ 
 
Anne started her presentation showing a video of a journalist 

who filmed himself living alone for one week with no access 

to telephone, internet or television. He reported on how 

lonely he felt and the impact that had on his health and 

wellbeing. 

 

She then told delegates about the background to the 

Campaign to End Loneliness: 

 

¶ It was founded in 2011 by Independent Age, Sense, the 

Royal Voluntary Service and Age UK Oxfordshire 

¶ It aims to bring attention to the issue of loneliness in older people and improve 

understanding 

¶ It has worked and will work with partners to demonstrate successfully that loneliness is a 

public health concern 

¶ It currently has a network of over 2000 organisations, academics, policy professionals and 

over 10,000 supporters 

So why is the Campaign needed? 

 

¶ There are 1.2 million chronically lonely people in the UK 

¶ 2 out of every 5 older people say the TV is their main source of company 

¶ Loneliness has the same impact on health as smoking 15 cigarettes a day and is worse than 

obesity.  

¶ People who are lonely are more likely to live with dementia, heart disease and depression.  

Interventions aiming to reduce isolation and loneliness can have a really positive impact. A 

recent study showed that for every £1 invested in an effective loneliness intervention, £2-3 

can be saved. 

 

Last year, the Campaign secured funding from The Big Lottery Fund to go beyond this 

original remit of bringing attention to the issue and increasing understanding and the 

organisation is now looking to engage more widely with organisations, agencies and with the 

public to further the new aspect of its work ς ǘƘŜ ΨƳŀƪŜ ƭƻƴŜƭƛƴŜǎǎ ŜǾŜǊȅƻƴŜΩǎ ōǳǎƛƴŜǎǎΩ 

approach. This approach gives opportunities to test things out in local communities for the 

first time ς with new audiences - to find out what works to combat loneliness and also what 

ŘƻŜǎƴΩǘΦ ¢ƘŜ ǿƻǊƪ ƻŦ ǘƘŜ /ŀƳǇŀƛƎƴ ƛƴ ǘƘƛǎ ŀǊŜŀ ǘǊƛŜǎ ƻǳǘ ƴŜǿ ŀǇǇǊƻŀŎƘŜǎΣ ǇŀǊǘƴŜǊǎƘƛǇǎ ŀƴŘ 
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ƛƴǘŜǊǾŜƴǘƛƻƴǎΥ ǘƘŜȅ ǊŜŎƻƎƴƛǎŜ ǘƘŀǘ ǘƘŜȅ ŘƻƴΩǘ ƘŀǾŜ ŀƭƭ ǘƘŜ ŀƴǎǿŜǊǎΦ ¢ƘŜȅ ǎǳǇǇƻǊǘ ƻǘƘŜǊǎ ƛƴ 

their excellent work and share their knowledge and experiences more widely. 

 

ΨaŀƪŜ ƭƻƴŜƭƛƴŜǎǎ ŜǾŜǊȅƻƴŜΩǎ ōǳǎƛƴŜǎǎΩ ƛǎ ōŜƛƴƎ ǊƻƭƭŜŘ ƻǳǘ ōȅ ǘƘŜ /ŀƳǇŀƛƎƴ ƛƴ ŦƻǳǊ ŀǊŜŀǎ 

across the UK: Glasgow; Carmarthenshire/ Pembrokeshire; Cambridgeshire/Peterborough; 

and Belfast. 

 

This work will aim to learn from best practice locally and encourage it, and to look at what 

different approaches might work in different areas and situations ς for example in urban and 

rural areas, communities with diverse populations etc. 

 

A public campaign is planned for next year. In the spring, the organisation is looking to 

launch a campaign to encourage 250,000 Acts of Kindness across the country. The aim and 

hope is that from this, people will start to make meaningful connections and develop 

relationships for ongoing contact. With this initiative, the Campaign seeks to encourage 

more people to connect and stay connected in that way.  

 

bŜȄǘ ȅŜŀǊΣ ǘƘŜȅ ŀǊŜ ŀƭǎƻ ƎƻƛƴƎ ǘƻ ōŜ ƭƻƻƪƛƴƎ ŀǘ ǘƘŜ ǎǘƛƎƳŀ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ ǎŀȅƛƴƎ ΨL ŀƳ ƭƻƴŜƭȅΩ 

and to understand what some of the barriers are for different individuals, right across the 

ŀƎŜ ǎǇŜŎǘǊǳƳΦ ²Ƙŀǘ ǇǊŜǾŜƴǘǎ ǇŜƻǇƭŜ ŦǊƻƳ ƪƴƻŎƪƛƴƎ ƻƴ ǎƻƳŜƻƴŜΩǎ ŘƻƻǊΚ ²Ƙŀǘ ǇǊƻǾƛŘŜǎ 

permission to make those steps? They will also be working with businesses big and small to 

encourage them to start engaging on these issues both for customers and also for their staff. 

Anne posed the question:  Is loneliness inevitable? 

 

It might seem at first glance that it is. As people get older they can lose friends and family 

and the connections they have had throughout their lives, so become lonelier. Even for 

people who are outgoing it can take a lot of confidence to make new connections. It could 

take even more confidence for people who may have been lonely for most of their lives and 

are now losing the few connections they had. It takes a lot of confidence to take the steps 

required to move out of that position. Befriending is one of the mechanisms that can 

support people to make new connections, to try new experiences, precisely because it can 

be so difficult to do that alone. So,  

 

¶ Nearly 9 in 10 people in a UK wide survey believe loneliness in older age is more likely that 

ever 

¶ 93% of over 65s believe this is the case  

However, the contention of the Campaign is that it is not inevitable ς rather it is a product of 

how our society has become, exacerbated by social media. We spend our time on our 

mobiles, rather than connecting with the real world - ŦŜŀǊŦǳƭ ƻŦ ǿƘŀǘΩǎ ƻǳǘ ǘƘŜǊŜ ς and we 

lose those connections in our communities. Despite this type of obstacle, the Campaign 

wants to challenge that perception that loneliness is inevitable. There are fantastic examples 
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of how communities can add to quality of life, a lot of things out there to help, and the first 

challenge is to tackle the stigma around admitting to feeling lonely. Anne shared some 

statistics: 

 

¶ 56% of UK adults say admitting they are lonely is difficult 

¶ тс҈ ƻŦ ƻǾŜǊ срǎ ǎŀȅ ŀŘƳƛǘǘƛƴƎ ǘƘŜȅ ŀǊŜ ƭƻƴŜƭȅ ƛǎ ŘƛŦŦƛŎǳƭǘ ŀǎ ǘƘŜȅ ŘƻƴΩǘ ǿŀƴǘ ǘƻ ŦŜŜƭ ǘƘŀǘ ǘƘŜȅ 

are a burden 

We need to take time in our society to think about how we break down the stigma. 

A recent national survey showed some good news in this regard in that: 

¶ 67% of people say they want to help address loneliness and 

¶ 76% of 16-24 year olds say they want to help address loneliness 

So the desire exists for everyone to play their parǘ ƛƴ ǘŀŎƪƭƛƴƎ ǘƘƛǎ ƛǎǎǳŜΦ LǘΩǎ Ƨǳǎǘ ŀ ǉǳŜǎǘƛƻƴ ƻŦ 

ƭŜŀǊƴƛƴƎ ŦǊƻƳ ǿƘŀǘΩǎ ŀƭǊŜŀŘȅ ƎƻƛƴƎ ƻƴ ŀƴŘ ŘŜǾŜƭƻǇƛƴƎ ǘƘŜ Ƴƻǎǘ ŜŦŦŜŎǘƛǾŜ ŀǇǇǊƻŀŎƘŜǎ ǘƻ 

doing so. 

 

One key point which must always be borne in mind as this work develops is that loneliness 

can affect anyone at any age. The Campaign itself focusses on older people but believes that 

if we can crack this issue for older people then there are lessons there for people of all ages 

and backgrounds. 

 

Anne then expanded on the local focus of her own project. Neighbourhoods are currently 

lonely places for many people, but are also the key to turning this around. For example, it is 

estimated that one million older people ƛƴ ǘƘŜ ¦Y ǘƻŘŀȅ ŘƻƴΩǘ ƪƴƻǿ ǘƘŜƛǊ ƴŜƛƎƘōƻǳǊǎΦ 

However, research also shows that older people spend most of their time in their immediate 

neighbourhood, so if they DO have an affinity to it, that offers the potential for a very 

positive impact on wellbeing.  ¢ƘŜ Ƴƻǎǘ ǇƻǿŜǊŦǳƭ ǿƻǊŘ ȅƻǳ Ŏŀƴ ǳǎŜ ƛǎ ǘƘŜ ǿƻǊŘ ΨIŜƭƭƻΩΦ ¢Ƙŀǘ 

first conversation can be quite daunting. The Campaign asks people to look out for older 

people and ask that they start conversations. 

 

A lot of data on health and wellbeing in GlasgowΣ ǿƘŜǊŜ !ƴƴŜΩǎ ǇǊƻƧŜŎǘ ƛǎ ŦƻŎǳǎǎŜŘΣ is 

already collected by the Glasgow Household Survey and other studies. So questions have 

already been asked about the experience of loneliness, but the Campaign has found that the 

ways these questions are asked can often make people feel stigmatised and reluctant to 

answer. 

 

The Campaign to End Loneliness uses a 3-point scale for engaging in conversations about 

loneliness> People are asked to rate the following statements against their current 

experience:  

 

1. I am content with my friendships and relationships  
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2. I have enough people I feel comfortable asking for help at any time 

3. My relationships are as satisfying as I would want them to be 

 

Anne summarised the work of the Campaign in Glasgow so far and it next steps as follows: 

 

¶ Meetings with key third sector, public sector bodies , social enterprises 

¶ Held first benchmark conversation, October 2017 

¶ Launch in Glasgow, 7 December 2017 and Christmas theme- jointly hosted with 

Glasgow City Council 

¶ Conversations in different communities to understand local opportunities and 

barriers 

¶ Launch of major public engagement and business engagement campaigns in 2018 

¶ Recruiting campaign ambassadors and volunteers 

¶ Trialling toolkits for effective interventions Christmas 2017/New Year 2018 

¶ Publishing toolkits and guides for community organisations to demonstrate their 

effectiveness to funders 

¶ Push UK, national and local government to change policies affecting loneliness 

 
 
 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

5ŜƭŜƎŀǘŜǎ ŦǊƻƳ ǘƘŜ 9ŀǎǘ !ȅǊǎƘƛǊŜ /ƻǳƴŎƛƭΩǎ ±ƛōǊŀƴǘ 

Communities project signing the pledge to 

encourage community connections 
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Befriending Networks Presentations 

Following a long, enjoyable and sometimes embarrassing (for delegates!) tradition, we 
honoured those delegates present for their successful completion either of our Quality in 
Befriending award or our Vital Skills training courses. 
 
 

Quality in Befriending award 
 
Certificates to conference delegates who have achieved the Quality in Befriending award 
(Good Practice) were presented to: 
 

¶ East Dunbartonshire Voluntary Action Befriending Service 

¶ COVEY Befriending 

¶ Epilepsy Connections 

Certificates to conference delegates who have achieved the Quality in Befriending award 
(Excellence) were presented to: 
 

¶ Befrienders Highland 

¶ Dumfries and Galloway Befriending Project 
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Vital Skills in Befriending Training 

 
Certificates to conference delegates completed all nine modules of the Vital Skills in 
Befriending training course were presented to: 
 

¶ Alison Driver ς Befriending Lewis 

¶ Ellen McVey ς Jewish Care Scotland 

¶ Iain Macdonald ς Befriending Lewis 

¶ Kathryn Speirs ς Cyrenians OPAL  

¶ Louise Andree ς Lead Scotland 

¶ Yvonne Shanley ς Age UK Newcastle 

Certificates to conference delegates who had completed at least one module of the Vital 
Skills in Befriending training course were presented to: 
 

¶ Caitlin Rodgers ς The Welcoming Association 

¶ Mandy Burrell - Aberlour 

¶ Rhea Long ς Food Train Friends 

¶ Sophie Clark ς Arran CVS 

¶ Tracey Dick ς Health-in-Mind 

 
Certificates to conference delegates who had completed any of the Complementary Skills 
training courses were presented to: 
 

¶ Jennifer Reston ς Aberlour (Management and Leadership) 

¶ Susan Smith ς Highland Hospice (Management and Leadership) 

  


